Barbados Egg Industry
Improvement
Programme

The Farm and The Consumer




OBJECTIVES

m The expansion of the market size for eggs.

m To achieve an increase in the per capita
consumption of eggs.

m To achieve greater efficiencies in the
production systems.

m The development of training programs
aimed at improving better animal
husbandry practices.




MARKET EXPANSION
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TELEVISION ADVERTISING

m Sponsorship of a cooking show on
television utilising egg recipes.

m The development of an “"Eggie”
advertisement- The children love it.




Other advertising

m The sponsorship of a booklet for
distribution for kids in schools.

m The distribution of egg samples to
supermarket customers on weekends.

m The identification of an official mascot for
the industry namely Eggie

m Participation in the annual agricultural
exhibition — Agrofest.




Booklet Sponsorship
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“My nome is Eggie
and T'm your friend,
I'll tell you about Eggs, on me
you can depend!

Eggs are great for breakfast,
lunch or dinner, They'll make you wise
& strong, you'll be a winner!

Scrambled, Boifed,
Fried or poached
They're good for you
and taste great with toast!"




AGROFEST ADVERTISEMENT

BARBADOS EGG
AND

POULTRY PRODUCER’S
ASSOCIATION

The organisation for poultry and egg producers
Welcomes Agrofest.
It exposes what is good in the sector.
The contribution we make and the mouths we feed.
Our contribution is there for all to see.

We celebrate our achievements through Agrofest.

Come and Join with us.




Farm Management

m The conduct of regular training sessions
for farmers addressing farm management
Issues.

m Training programs also address issues
related to new technology developments.

m These programs are conducted by the
Association and the feed company either
acting independently or in concert with
each other.




Policy Development

m The industry also has representatives on
the Poultry & Egg Marketing Committee of
MARD.

m The BEPPA has regular discussions with
the Planning Unit in respect of ensuring
that government policies support the long
term development of the industry.




THANK YOU




