
Barbados Egg IndustryBarbados Egg Industry
ImprovementImprovement
ProgrammeProgramme

The Farm and The ConsumerThe Farm and The Consumer



OBJECTIVESOBJECTIVES

The expansion of the market size for eggs.The expansion of the market size for eggs.
To achieve an increase in the per capitaTo achieve an increase in the per capita

consumption of eggs.consumption of eggs.
To achieve greater efficiencies in theTo achieve greater efficiencies in the

production systems.production systems.
The development of training programsThe development of training programs

aimed at improving better animalaimed at improving better animal
husbandry practices.husbandry practices.



MARKET EXPANSIONMARKET EXPANSION

The development of generic advertisingThe development of generic advertising
tools aimed at increasing egg consumptiontools aimed at increasing egg consumption
and debunking the myths.and debunking the myths.

Consultations with nutritionistsConsultations with nutritionists
Using advertorials to inform the publicUsing advertorials to inform the public

about critical the benefits of eggsabout critical the benefits of eggs-- TheThe
cheapest protein source.cheapest protein source.



TELEVISION ADVERTISINGTELEVISION ADVERTISING

Sponsorship of a cooking show onSponsorship of a cooking show on
televisiontelevision utilisingutilising egg recipes.egg recipes.

The development of an “The development of an “EggieEggie””
advertisementadvertisement-- The children love it.The children love it.



Other advertisingOther advertising

The sponsorship of a booklet forThe sponsorship of a booklet for
distribution for kids in schools.distribution for kids in schools.

The distribution of egg samples toThe distribution of egg samples to
supermarket customers on weekends.supermarket customers on weekends.

The identification of an official mascot forThe identification of an official mascot for
the industry namelythe industry namely EggieEggie

Participation in the annual agriculturalParticipation in the annual agricultural
exhibitionexhibition –– AgrofestAgrofest..



Booklet SponsorshipBooklet Sponsorship



AGROFEST ADVERTISEMENTAGROFEST ADVERTISEMENT



Farm ManagementFarm Management

The conduct of regular training sessionsThe conduct of regular training sessions
for farmers addressing farm managementfor farmers addressing farm management
issues.issues.

Training programs also address issuesTraining programs also address issues
related to new technology developments.related to new technology developments.

These programs are conducted by theThese programs are conducted by the
Association and the feed company eitherAssociation and the feed company either
acting independently or in concert withacting independently or in concert with
each other.each other.



Policy DevelopmentPolicy Development

The industry also has representatives onThe industry also has representatives on
the Poultry & Egg Marketing Committee ofthe Poultry & Egg Marketing Committee of
MARD.MARD.

The BEPPA has regular discussions withThe BEPPA has regular discussions with
the Planning Unit in respect of ensuringthe Planning Unit in respect of ensuring
that government policies support the longthat government policies support the long
term development of the industry.term development of the industry.



THANK YOUTHANK YOU


